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25) TLFF(2001), “HAFAH o] &AEL &YX E AU o] FH AT, TU
st ikl MAMSE9 =&, p. 8.

26) =AU ARME (2002), “AE Y o] & R o] & yejo] #F HEZA
AR 3A" (http://www.nic.or.kr)

27) KNPX. 14(1999), “KNP A} Alvju}”, 99 Ayt7)
(www.advertising.co.kr/uw-knp/dispatcher/index.html)

98) SZAHUARME, FZAHMEL2002), “TFAHAARAEH Y} Fxd4
ML) TF A7 AY Z2FHRA - g9 JREHT % 2 A
F A"
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W7 ol ‘FA TR A EV 149% R, 2&8 9 UE U &£FAOIE’
7} 95% &, thgo] JHIEE FHE A7) AT AolE, 3¢dE ‘HAA
H $44 AlE'Z JEhdt 289 olA AB Ul &FALe|ETL
A vetsed, ol 71EAGEC] 7 o3 AeALdd o=
Ae 23E el 3t A2E Yo

29) AR RAE, Fh5red g7 (2002)
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AE ‘O HFHo2 o] &3t} 7t 156.2%, ‘A& o] &3t 7t 74.5%2
dbde] ‘A= o] 83t @& A Zo'E 104%AT ol UHY &
B A@AE] AN &£Fol 8l AR FAHA BEE AL e
€ BAEOD. o 2AEAES HES 9 YHA &£FE o8 A
TS goz 944 FAHLE A HdiE RAolFa FFAE + Yo

32) FF AU EAE, =173 71d-2(2002)
33) FFAEUNABAE, Fhre] 7] e-2(2002)
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1

A E doprte 8 AZFHCE AEY, F4, A, &%, ¢3S
ol WA Fojuz Rite FEFAHAE Role AEE Eovn
o FET T diA ‘F34"H 2L Ndoer e, F8F
o2 oE PFo EFE AFE FFHolFL o

A£BFEH FEFH FuiF S92 NAHAXNZ &, BE &Y
kX (shopping binges)& 3%l EXE Fuidteie ZE FF2E 7|
3712 330, AUAA Fuje] o]Ee L olF Fui&TFE Al
32 Rate 54& 71 FHPsols & 5 Uk

%% 3 9 (addictive behavior)t 13l°o] &3 &, =¥, 48, £ &4

Z olx Ad W} AoE usst FA 2(depression), ZHA

(anxiety), 1% (tension), 2E#d 2 81 EZFEF M U3 FHL 5
o] HAAQ ZAAHAES o7l A AlZolA v FFHY RHF® Foi &
T3 23 BAAHA AAE diEdaA e A B} 4FY F5E

o2 ZtFEI e3P, Fabers(1987)302 o E¥I LHAF

to

34) Krueger, D. W.(1988), “On Compulsive Shopping and Spending : A
Psychodynamic Inquiry”, American Journal of Psychotherapy, 42(October),
574-585,

35) O'guinn, T. C, & Faber, R. ].(1989), Compulsive Buying ; A Phenomenological
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v A 73 TFejEt 3R, ol FHAEsa, JFEEA, AuAH,
FEo olEe Anste, EF AIEEY &S WY EEATIE 4
PF] 3 Jeh2 Aot

Valences (1988)30 ZutA Fujzt 2 59 F53 A s
ob71d FAEAF A Ad=HS T BRgn, Hagld 7t
A 07 g3 FLEHE FAHA ¥ FATEFLE AU

Scherhorns(1990)3®)2 o] @d &€ ¢ & FF22 dAHAAY, o
E F5E AT F AU dE HHY T2 aAED F e &
A FHe dFoE By, 2EL T3 AIFES] oI} FuE §
3 FAHA ZACNSE, B, 1, 2EHS F)E& dAnA &,
THE T3 AR TAHAHA AA(AAA, 1FLE, & AdY #
AE we )7 FETUHPEY TEE 29 B

Milt(1974)39& &, B2, 203 AL Algdg s AMgS ol8d 1

Exploration, Journal of Consumer Research, Vol. 17(September).

36) Faber, R. J. and TC O’guinn and R. Krych(1987), “Compulsive
Consumption”, Advances in Consumer Research, 14. 132-135.

37) Valence, G, A. d’Astous and L. Fortier(1988), “Compulsive Buying : Concept and
Measurement”, Journal of Consumer Policy, 11. 419-433.

38) Scherhom, G., Reisch, L. A., & Raab, G.(1990), “Addictive Buying in
West Germany : An Empirical Study”, Journal of Consumer Policy,
13(December), 355-388.

39) Milt, H.(1974), “Basic Handbook on alcoholism”. Maplewood, NJ ; Scientific Aids
Publications.
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5288 Ao Boyd W& FFA HW TEF} ol F ¥
AHQ AL FEE I /X We]l € F glv3n B2Yn. EE, T
EFulzh ANA 1%L 97] A% fLdE P ohyn AFELS H
23 AAL glolrl g8 dz LS, FEES, A0 FH
(overworking), #t+d &5 (overexercising), 2] (overeating), 2 7l
Ao A, ARAY AT F+ § UFd FHE AH4E + U
agiy FujE $53 FoxEdA utEAsA] &2 EE T

£ A&sn e g, AuAA Fend AHHozE $4d
F e Aslolm Fue ER FAAEANA $5, o8 Ex £
% =4g 2o

Meq RAHA FAES FHAAL Fol7] A8, 23 (excitement)
& TaHAY ZAHA A%e 27 99 &FHE AL aWFHo|Y
Fopo), whyo) walw, FHTE FHE ALY FAE ANH 9
@ 4% £T72 ol gt AL v

(2) 29359 54

353 B4 dgdte d9c B, =¥, %8 F3 Zo] ¥uA
Z 48 92 2uged FFHE Aol oy =%, 24, &, F
I 283 e AFE FA, o]FEA 4w Fo oj277A 9%

40) O’guinn, T. C., & Faber, R. ].(1989), Vol. 16(September).
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AE Autdl 22X FEAsA vehdes d@delsa & 5 gl

Ao APH AFEL FH F2 Fue Agas
(reinforcement effect), WA (tolerance), 181 +w&3A(withdrawal

symptom) & +2#E& A A} (Donegan et al,1983; Peele,1985)
Zetave dA 29 S wdabE ST ERE EEHH,
WA FA AuFo] BEFE Fol AA Au o] EXRF2HI
He @48 dudd. 283 FE54e LHE FERE 9 A
e SA4, J44 R(negative)] EH}E LrHD.

QAR oz A2PHFE AL AFPFoz  9E(psychological
dependence)el =] B S Ala AL &7 BEHog Ar|u E7
& =717 fEiA e o e AFol Has Hel AR &9 A
7b EoludAY v A& Aokt 2SS =74 HE dHolo.

£33 AAHo2E o F(physical dependence)® o] o} &Fo] &I}
T3 dFe] HE B 2xdd MERE Xie= T AAHYA F
TAol A & deo] & FIA ¥3, &l T Fo= 5
A7t detdES A8 -SAF 28] dojute Aol

199499 lejoyeux® &£BFTHAE st A& F7HA 8AL o]

of7] Ak, A WA 8<doE 6719 FHo2 FAH e Do

41) olEF(1999), N )M @S DAY FTH 2vldele] B AT, FIH)
&9 HABIEE, p. 6
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o) Brbs AHolNY AUAA Fa% 2% DEAL ANAY 1%
o 1z PEAL AT ¢ 089 A% i HBAL AAe The
t5g ol A% 5EAY Tk WA, AGA, ARAI EAE o
Nt A9 64EE A4402 A wde de A Folth
% WA 2ozt AEEC i@ FEHL FEw Tuel o
3 FopdE sEe BT
Valences ¢} 82L& & 1988d 9| 4] ¥ 8 =} (pathological
consumers)E 2] W2 AHE 47}A] P E YUFo BT
O #Aw$3 Av]A(emotional reactive consumer)
g0 AV 444 Faad AAsel TEI} FRA D
RAgAd £78 AW (ex  old AMel BAA WotH
AYsH 2@ 2o A9 ANE AUAA Fuste 39
® 259 2% mpulsive consumer)
Aol AL e BEAHA G759 A Aol BEE AEH
o2 L3 dust BAS AHE 477 FEHO0E Yol
ool FEHC BAE A= Beolth
@ %9 4v]H(fanatical consumer)
gl A, S 5 WA @ A BRI AL wolw THs
C A%z BAL AEd dAe WA R BUHQ Fae
FlAES na FhRAAY FAR 95T PUE w,
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@ A A|423E 2¥] R(uncontrolled consumer)

248 A

rie

Aol £%EANA AE o] ke 1F Al
bR WA g% BAg AARAVEE BHAN BEAE A A
o2 1 gie FAANY 4= U3, $54Y FE dow 7
Y £ Qo) A% A we dele) LA, BAE AL
O Ogel 7 BAg EoEAE %E F4E Ed, B A7

A gRn e £¥FS0 o AgeTin ¥ + Yok

&

2

(3) A T, FFH Tt F5 T Aol

£BFEL oFEA FE #BHeE RE AE AW FHExHY
Fel2 RE A= JX vEE9 $E€FE A7) A YFo=
RE A% Q3 AFe dF o Ry % ey oldA= B2
Ae Zurd &3 “9F9 FHo02 43t Qlon, &4F nof =
Bt A &o) g A HEHA =& _E s= A4 #FAH, A
A g os 973 o' AF U

Scherhorn(1990)2 %53 3% (addictive behavior)3 Zut3 3%
(compulsive behavior)e]gtE ol Aol7l vt Rk, 53 3
FE Agole 7|mA Popso|Ant Aol Wi FAN} 7t
el vs) A PFE 2o gAgE FAET BN H o3
EAHE Ao By, ave 3} BEFE AAY R gGs g
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e YES el o BEAE Ao, F5FL o9 5L A
Aol 2T &6 o8 AFAAW UFolE AT & g 5

WAlE Aog Bk}

F5H Fug FF5H Fojdd #d AFEE AANHAEH, T=5F
TlE &I AYXA Fuje] o]Ey A FHiFEE A A
Xoe 54E 7MY 54 7Y aggiREo]l 4301 Al
AZ Qo] olFoFe, olg & 54 Wi FEFuY AdY F
7Y JAdel FF EFHIE k. FEFUE A FHFgx
Ed XFHA & EFS THEE 39, F vAIAH A9 Ade
2 AYH9A goh. A8d, 2uA X WA AT xFH
Holz FHidEY &77F v sE AFS FHisA HE A& 5
THE BEAY, FHAIEA 208 LS VFELE st FTH<
SJAEA ARG FH2 ALE a0 JAEAC e peise RAE
TETHE BI|= .

Gardner$t Rook(1988)22 Z&7wW& FA7E Fvjstanx e 3t
2P o7]A B3 FF(urge)o2 Btk O'Guinn®} Faber(1989)
T @A T Bod 53 FeRsr Fejdsy 257 S
ool XY = Y, Aol i 2ol Sueo] A: x| FHo| o}l

42) Gardner, M. P, & Rook, D. W.(1988), “Effects of Impulse Purchases on
Consumers’ Affective States”, Advances in Consumer Research, Vol. X V,
Michael J. Houston, ed., Provo, UT : Association for Consumer Research, 127-130.
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g4 FE5FAE FE7Y 84U F¢2 B 5 o 7t
Aok, 2y AA AFES F5H T Az W@ 2F53
Aol de gdnt Ao s WEH W, FeigEd &) 7Ll
e AN nze 7 F 2AY AL FI & o2 A
FETUE F5Tuse tagda dEXU

%, 254 FuAY 84 Fude RF FAFEe dE 9AF
AABANE FEHY, FulEy] HelA FFEFHE " 718 &
A Azt g A dgold AFeA FejtA He OH, F5T7
= AgHoz AFAAN e &7 AL F2 F HJotEFHOY

494 AgHNag A Tt oz ¥+ Ak

]

fu
°

(4) &8 F=529 4ty 54

ZFEA TR duby S daiHE o AFeM FTHE
g5 dH(Faber et al, 1987;Valence et al, 1988;Faber O’Guinn,
1988a;0’'Guinn and Faber, 1989).

Z F54 Fuze Fojstn 4L FF5, FAYY A4, 22 A
AE 7% Fo 59 AL XL e, & WAL FF A
Adg B FJHE e RoF FAF/|E FHHO'Guinn and
Faber, 1989). %, FHldte &2 @ A& Hxu aWo] F23°]
U FHyzk Betg 53 #EH AR THE BT A e A
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g #AFNE B 2BFERE &AM AV F7}H &
FA A71AR FF o
& A AEEA dE A4E den, &% & F e e '

P Fu AAo] Rl T BAdr|E ¥ h(Faber and

W EAL Fuld=xo ERAAET Fuid EA

O'Guinn, 1988; O’Guinn Faber, 1989; d’Astous, 1990).

ZE=FZulE Emil Kraepelin 2232 Eugen Bleulerd] €3 x&o=
ZleHQEd, vy d#o] ¥ AFEAA FiFFAFE] 19 =4
YJetdon & ¢ itk oy d#He] FUskd dwHd FFFA T
go] FUtst7] Wi FHiFEE o & FAT 5 A He A=
2 £ g =3 A5 dAZ FY A4EIRR FHimiyotz
ZHFHAQ, e AF(d'Astous, 1990; d’Astous et al.  1990;
Scherhorn et al, 1990)¢] AIA = FART g4o) FujFHdFe]
=ty FEHORE BRI H1 Yrh

Scherhorn(1990)%& FE5FujEAd sl FAHRTOE odo]l § A
25 % o] §E& 4% ZFE(Shopaholism)o] At3le A FA ARG E 94
A o dEAHN J&E 27 AA A& #AV} ddn By =
AAo] A FH3A FEHoL FAHY WHPeE AEYSY &

Sol WAFES AHsE gRogE Aot 15L T ATl
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AN EAE FEAIUA A F s MPAY PHo2 HAdtele 2
go| Yoz Hgkow, Tot EXN T & e FFolu BAL T
Matt @9t AfNges Hewn ANHoR ngAY B ohyz
zrze A% gRez dopd st doly] WEel AA A3
S otz st wad dad BAG 3N¥ez 3554 @
477} e W JHEL PAHY T THE B 9 35 5
ol wulE 99 A", 4d S BFoR dS AFHm 3
S Aot 4ol 53 FHY A FAwe] okt AZUL
de deTFAA ETdete] ALABAN TE o= FundE Fu
g 2ol 3/ AgE AA 4A TAES B AHsHel ¥ Ao
2 KBy, McElroy%(1994)83%  FE5Ful7}  7}¥(mood), &4

Q

o o
M K

o2

(anxiety), A2 &% 3 & &AA}-&(psychoactive substance use), ¥+ A
2 Z2EzZAH Ao (impulse control disorder)®}t J#E 7] wWEo A
Alolo] ©] dutA Y Ao ® HI, FHETUAE Al EFQIY

g Wol wed, FFEAFT] ¥E&5E THE T H Ae] T8

it

& ARAY =AY, 20870 A8H A9 B 8 F don 2
A WEGl A A AotEFHE Eol7) A T &

MY E o83 o ANE FulFEo] AHE B AN A}EF

43) McElroy, S. L., Keck, P. E, Pope, H. G., Smith, J. M,, & Strakowski, S. M(1994),
“Compulsive Buying” : A report of 20 cases. Journal of Clinical Psychiatry,
55(June), 242-248.
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ol ANE Eoldt AEE AXNE RATUS BAYG =, Tr)
A weifold AT Gue AA WA, F AR wmste] sty
Aol Hew wang EL Wel 24 F: 3FE o BIAX
(d'Astous, 1990), o1& E}al3} Ao £48L v § Bol X
DASE FHEEAT 2AFIH $4L SHYE ddol A
o,

FEEA G ELFE AEHNE FEAS U 24, o BE
do] REFTIT Faiw, NEHE=F ol§s THT WE Aol F8
37 @A =AAAY, AYsA AW FTAL FusE 59 vFY
A A gA5 S Bol dn, A= ASUFS AW AEsHA RaAAY 3
2 glo] A=E olfstt WEsh Hskth(Faber and

fr

fr

e
e
£
all
2}

O’'Guinn 1988a; d’'Astous 1990).

T A4 G4 FETFW AHEE 2E FHES TF GA 2
L, d& 9 7, 2dde ¥, AAAF 2L AES T
o2 sted HE JdHEL F2 947, 34FE, 2L BRY & F
mjatE Aoz YegtthH(McElroy et al, 1994).

_28_



1. SAET

E d3E A8 &l FHo] JE FHE AR 1 glon,
29553 AEHAES 5937 A HEAE o] &3 ZALHEE
ggstaa g}

al

zRuNE $gAY Fojd B datd IYSE ARZ W
238G b3 ®e 58S A¥ 19X dopel by %e 198 =
Nehe DAL Likert) 58 HEE o] g3to] ZHa.

2AYEL HYATES Egz ALE FE 3 B A7 2Hd)
DA WsE HEFEE MRS 7, nasd AN 2WAY
e FRERS QAo F 3002F HRAROL, oF Aol
BAY RS ANSD 2585 E BHUYOZ St

HEAE 3 A RE(,I,IOE oFod u, HEFEL
79 Bgoz FAH gtk 2 Aedl 4YE ALEF0EY), <
B A EZTEY), 29554 HAE A 29 BREED), &
PYEERR6ED), 2TNFETE 2FNLEFEED), HAZANES
(623, ANREFEFURY), FAEFTEFGEY), BAFIEFEE

of

—
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&), AEIN=ALEFGEDR), ATEATY 5HEEF)eE T4
AT

28 % B
Part I A &P E AHE £ | 108F
ABY FE A B | TRR

29550 9%e AE _
I e

£9 3% 2% 16% 3

£YAEHY| 68

Part I AAZNAG| 62 F
294 2| ARG | 427
F9FFHG | 5%

gAZINY| 82 Y

AgAE A B 5% %

Part M | AFEANH 54 29 | 68
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2. AssAY BEFA

2 AFolNE FU AEY £BEL o) 4F APl slE 2004 ~507)
o FRE Mo AHY £PFSe #i AT HEA P
AFATE AAsAH

AFUSY dutd E4& B <& >3 2

HA AFS AR 200 FuH25~294)FE 30t F ¥H30~3441) 4]
FEIV 27 302%% 40%2 FFTE AAstL gleH, ol Internet
S #2838 HARE IdAY 29 e EV/E 200F oA 30 2vbe H

of

1

odlE 2tz &8 AAsta Ut
A FFolre HAGFH7E 1489 (57.8%), AAFHF71 1087 (42.2%)

o2 AYFHI 2F A dEsEt aSFEdMe ddn 94
7} 1309 (504%)0.2 FutZol e A s, nEdn FYAY AE
et EdA, s EH4A 44 419 (16.9%), 4774 (18.2%), 397
(151%)2 ¥x3 £¥XE XY

A25FFANANE 200~3009H mlwte] 73 Wi, I Hel2E 400

44) YANE(Websy %) @ AQHUS 243 ARG dAY &% E7])5 20U FAA
300 Zuke e FHRZ2E AL ARo|Z 7] Websy# Internet 7 AjA1H] 29
Webd 20-300) &2 2Ao] FHE9 Missye FAAZE &Ko} 4%, 474" 34
#Eg 22 AR E Internet® Fa) A& B ol HFHog 2l F5 39
M8 SEste 5 ARAFY JFgg Zeth



gkl o) e nASZFo] Bt

Ao Ae 198(37.7%)0 7H3 B, AEF71e 4 AYE 1
W B AU Fss $HAs 1139 (43.8%)e.2 7 gkt

2 28 9% Aa5PL A8 U AA=EH FAE A
A, BAVIRY A8E Faud AEANE FHA 20029 4€ 627 H
20023 49 17974A Ateld] 3008 & o2 fothPE FE3I (W]
A AZHREYH WMo EE)3AF cAhWH F53 (7]
9 golz =x)9 FRIAYLE Yo oY HolFiIe BF
e FEFE 3dEA AAHdnE HXEE 329 YR ZHE
Rty A8 HAAARS D LS RGAAHR A el AR 270
g} AT B3E gy AT FAFE A JE 20~-500 FHREE
& Aos HEAE MESY FJFd HEA o3 =ALE AAMA
o},
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<E 7> ATEATH EA dE NER
ATEALH 54 x| WEE(%) FANEE(%)

244 °)8 8 31 3.1

25~ 294 78 30.2 333

30~344) 103 40 73.3

L 35~394] 29 11.2 845
40~ 444} 29 11.2 95.7

45~494) 8 3.1 98.8
504 )4 3 12 100.0

. HYFH 148 57.8 57.8
A9HT AYFR 108 422 100.0
&0l 41 159 159

AEYE 47 182 34.1

LEFE 1 ES 130 50.4 845
3k o] 39 151 99.6
71} 1 0.4 100.0

10054 wigk 7 2.7 2.9

100~200%H¢) mlgk| 54 20.9 236

AESE 200~3007+¢ =] 84 326 56.2
| 300~400%t9 = w| 43 16.7 72.9
40079 °] 4 61 236 95
7} e 9 35 100.0

07 72 28.0 28.0

19 97 37.7 65.8

N 29 70 27.2 93.0
S 3% 17 66 996
47 0] % 0 0.0 99.6
7)€ 1 0.4 100.0

A& 47 79 30.6 30.6

PEES) PARE X5 113 438 74.4
A E &) 66 25.6 100.0
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3. 4%

MEZAIE 23 £3¥9 A&E SPSS VER 100 T2z T4
A7 gk BAMyeze AHY 2YFE F¥E EFE7] A3
FoFH EFURE ol &8 NEREAS HAAHAUL, 4 BN &£BFH
438 ATEASH S49 Ho]d Lolrny] A AIL AN

A FE5F AU 2PFEIFHY AT[AAE GotR7] 98
Pearsond A #AFE ol &3 ABENL AU, 4 F#3E UH
Y FEAF AolE dolry] 98 FAAE AANE F AFHAARE
ANPR, AE&7=ALT QY 2PF 573 JARAE dotrY
913} Pearson?] H#AEA L HAAse F¥E AEIE=E ALE AolE &
oln7] 98 FAAS AANG F AFHARE dAsAH.

AEjll &P F 5o GF& v vpAEARAE ol Hzf 44
HEEAEM I YR FRAREAS AR A3 FoA AolE HY
AEARLE AANEAY. JEHY 2BFE K3 AGEFE dotrR7)
A3 2AEAG AAEY, 7 FH¥E £FAFY AolE dotr7] 4
3 YYLWHMFREAEN AR FEARENE AANT F 4 FHdo| 79
& zolg R A AFAAEL AANFAR, AU £3FF FIH
2YYPEL Fohny) A8 pHAL AR, & B NHEE
dolr 7] 93] Cronbach’s a AFE ol &8 AT S AAAT
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V. d3 2 34
1. A8 29ZFE SPLFY ATEALH 430

1) ABY £BF5 FAEF

WA ZAYARe AR &% F5AF] o AAHAA 3FL B
7 sle) W@ EEHAS ALAG. AU £JFFHG 2ANE
= 6EFoR I6HNH 087X MAE M, A5t 224F
AHY £BFS4Fe] d L v RAATH ZARYAE
JEASE 4354, REUA4E 223802 e,

<E 8> HU &Y FTEAHFY SHHFT EX

&2BFE5 Y= NE | YEE(%)
3H(-107] %} 1~ 1.96433) 33 12.8
F3H(-100) ¢~ x W%k 1196434 ~ 2.72743) 110 426
F (g0l ~+1om] gk : 272744 ~ 3.49053) 66 256
AH(+100] 4 ~+207] %k 1 3.49054 ~ ) 49 19.0
7 258 100.0

~L

x: BT, 0 EFTHA
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AA AtEe QENAYSE AEE o d FFUAE ol &t A,
2, &3, 3o v Ade: Yo NERIE AE3}AL, & Fd
MEes AHEW, FaFdo] 426%F M A dEow, o
L& Z24(256%), A4(19.0%), 3H(12.8%)9] £ o]t}
Ao Ex g g3 & JAdE FFEsA.

FATE (HagodA ~ HF - FEFHAANZE AEN &P F5
Aol e Fooz agudidolzs ¥ A

FHUVE (B ~ HEZARAN " FBAAE pr¥oz A

ofN

Lo

WaPFENFS Hole JE22 o Jde aBJF5AADGel= 3
ATt
FAAGL (BEAA ~ BT + BEFTHALADRE o= HE UH
UaFFE4%0 e Adoz 2PF5AFddoler 33
AAEE (HE + HETHANA ~ Hd@AAE JH £BFTF

Hgo) e Pguoz aBEEAdcd YRR,
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(2) VEY 2BFEF G2 AFFAGTH 59 Ao

Faber®} O’'Guinn(1989)2 F 579 FAMr7l dA BHF2=27H
T EEAAeld xe avAE F54 7o d@dwez mst
o] /1S B ZAAF HLd BE, AMGS JEY AYFEIG
o2 & F o,

ZA AR AA Fol o5 Ade] AXFE HEE HYE B AT
A e 19% % Faber®t O'Guinnd 741 9] 593%, $<215(1993) Aol A
9] 4.05%, ¥g41(2001) A F-elA <] 23%R A YEFST

o] ¢} e olfFE dAE A A HFAA FHIE EFYAERL
S AT QAo R MANA AN HELE BT

olE AEHY &£BFHAITN WE 4 Jan AFFATEH 5439
2ol & vl £487 st 1 *AAL A

WA Ao me AHU £BFE 598 4 A9 Ho|g AR
AT §93 xo]2 ROl FRovH(x%=19.29, p=.374) 20t FHEEH
U FH7A FH oz Aol FEFE AU 2P S Bl 3e A
& ¢ A

KNPR 114 (1999)9] <J3td Qejull & o] §x AH L& 20uf Futo
N AR wdvn Bu "Hew, o vre] A3 A 3(0'Guinn & Faber,
1989; d’Astous, 1990; d’Astous et al, 1990; Scherhorn et al., 1990)9)

NE dol &4 A e ool FolE Ao Yt

_37_



<E 9> JHY £3F5F FFE AFTAFHSFA Ae)(dH)

A &£YT=
L L L T,
e (gage|ddgel g | OO
Sk n(%) n(%) n(%) | n(%)
. 3 3 2 8
244 o3} @n | 45 | 4D | @D
14 | 8 | 155 | 16 | 78
B2 o | @00 | @D | 627 | 602
10 | 43 | 2 | 24 | 103
0434 | (303) | @o | @94 | 490) | 339
Ay 2 12 12 3 29
B9 60 | 109 | asn | 61 | W | . o0
ol 6 | 1z | 8 5 | | X
182 | 109 | a2 | ®1 | 112)
1 3 2 1 7
BAN | G0 | en | 6o | eo | @
4 4
504 o4 (36) ‘ ' (1.6)
., 33 | 10 | 6 | 49 | 28
(1000) | (1000 | 1000) | (1000) | 1000)

APdHFo S AAFH7E 1489 (57.8%), A FH71 10878 (42.2%)
o v Hle2 Yehdan xRN AA(2%=229. p=514)2 AJHTF
Qe £BFF] Fo8 Aolsk dedA ggkth ol& AYFR
Ae 2AASAA NFEE A FHSEY 4P £SEHR
WME A =Ha, ATAGE o =74 HERZ og S3}ANAZ
ez AQEY £3& 2F ¢ Be] o&dte Aoz o44H

YFRE TUE T F Qe AVY Af7 FRHRE T

& s B N
L
-4

X
e
>y

¢
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T At

N
L
l‘,
)
2
t
Ac
rir
o
it
oX,
09':
o
I
=L
o
X,
it
Ru)
k!
ek
N

A
=]
=
\Y%
r [
o
P
B>
ot
of)
o
o
ofk
e
e
-4
oft
)
o
o
Jm
o?c.
M
2
N
2
o
x

a5z% e

£PFAA[LFFTE|A =
g A n(%)

3
A [AARGANEAH
APHE n(%) | n(%) | n%) | n(%)

29 20 58 42 28 148
29 ©06 | 632 | ®18 | 611 | G518
P 13 51 23 21 108 .
A9 (304) | wWe®) | G54y | 29) | oo | ¥ 2B
7 33 109 65 49 256

(100.0) | (100.0) | (100.0) | 100.0) | (100.0)

E5Ed wE JEY 2¥FE F¥E Aolg Ha 2MF AR
W& Hlgol 2 FAe ZF /M A dEhdou, AHY £ F 5
AEFEL FYF Aol & RolX F$TH(x 1951, p=.077).

vz 49 F AJF9 AFAIA}(Consumer Survey of WWW
Users, 1995; Simon, 1996)9) A X AE| W £33 o] &A+9] 70% ©] /<]
ey olde neEAZ Yewtn ISl AFEFAME 23 &
FA7F Qe &3 o] &xhe) 80%ol o2 LErKTE,

45) Consumer Survey of WWW Users(1995), 4th Survey, 1995, 12.
Simon, A.(1996), “Consumers and Cyberspace : Inequitable distributions of

information”, Consumer Interest Annual Vol. 42.
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<E 11> A8 x9FE 498 ATFEAGHAEY R (45 F)

Ae 2PFTE
A ,
2944 (2955 | &8935 | &9F5| 0| 1R
onm A¢ AP | AP My
EETE n(%) | n(%) | n%) | n(%)
3 22 12 4 41
2| on | @0 | a8 | 82 | 159
- 7 18 13 9 47
- (21.2) (16.4) (19.7) (184) | (18.2)
TH| s 15 61 26 28 130
2z = (455) | (855) | (394) | (57.1) | (504) |
Aol 8 9 15 7 39 | *¥°=1951
A (242) | (82 | @27 | 143 | (151)
1 1
e ' ' ' 20 | ©4)
A 33 110 66 49 258
(100.0) | (100.0) | (100.0) | (100.0) | (100.0)

A25FF AY 2¥FEF o] 100~2008Hw kol A 207 (40.8%)
A ¥ 2PAAFGH} aYFEFANG, £BFHFAIISGS 44 5
4 (15.2%), 207 (18.2%), 99(13.6%)2.2 A A e}, 49etgd o]
A25FTdAME 7 F9EE BY &33[A7JEE 109303%), £9F
ERAAGL 259 (227%), £FFEAFA G197 (288%)1 W] &

=99 A% TH143%)2 F¢ ZA deges ol 2YFE
Ao A% 25520 w4 L= BT 2WFEHTFE Yet
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B Feul7h 7hEd AR A oA % Aer B £ Jn AFAY
AU &£3FE F8E A255FL 934 &L A2 Yoy
(1°=2448, p=.057), FAHEL p<O5FFAAM £ uw pglo] 2 7]Fd
THI}ER A= FEE 255F0] JAEU &P FHd 4FE A F

Je 8AF9 stz 13E & AT

<E 12> ABY £93FF 49% ATEANA B Fo| (A55E)
e £RFE
S97A[a955|5955 (5958 | | 2
e |(RAde| 9w e | T°
AEFE n(%) n(%) n(%) n{%)
1 5 1 7
gl o .
LAY | 6o | ws | as | @)
5 20 9 20 54
— ol ual
100-200% &M= | coy | (182) | 136) | 408) | (209)
12 39 18 15 84
- -300%k ¢ u) gk
25 | 00-800RHEI 2o | 355 | @213) | 306) | (326
FE | | 3 18 16 6 43 ,
S00-400ARIRE | oy | 64y | 42 | 22 | aem | x'=2448
10 25 19 7 61
B o)y
A0 1 g9y | 207 | @88) | 143) | @36)
2 3 3 1 9
i 6D | @ | ws | eo | 35
. 33 110 66 49 | 8
(100.0) | (100.0) | (1000) | (100.0) | (100.0)

AUGe) A4 AU £35S 4992 St foF o8



ATH(x°=27.43, p<0l). £FAAFEY A AY7 ddn 98 A
dol 59(15.2%) 2.2 WA YeRn, AYs 29l $@F Agol
149 (424%)2.2 A YEtRth 9, 29F 5G] A AT 19
A ATt AA 4999 SHAF B5F(GLO%)OZ FFol o §
o] Hetwted o FFEEHZE EAN AYE AT Fuivt gon
=g 4 Aok, Shim¥} Darke(1990)8) FAFulo] J&FL v = o

P AFAA PFAE AUt de FRETE AT

<E 13> 98HY 23FE 3 AFEASTH EA Aol(AYF)
Aet £3TE
4984|2955 2935|4955 e
qe (AN 99de) e | 000
A n%) | n%) | n©) | n%)
0% 5 26 25 16 72
(152) | 236) | (385 | (327 | (280)
19 12 43 17 25 97
364) | 390 | @62 | 6100 | @377
EYEPY 2% 14 34 16 6 70 )
M 424) | 309) | 246 | (122) | (27.2) | ¥ 72143
1 7 7 2 17
31
B0 | 64 | 108 | @) | 68
1 1
7et 3.0) (0.4)
; 33 110 65 49 257
(100.0) (100.0) (100.0) (100.0) | (100.0)
**p< .01
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BEF719 A% A &2 F=5 F¥E AEFF /A8 Re=
Ebgth( £ %=14.18, p<.05) £BAAAEL Fof AUFaAM 28 &
@7t ®ol vYElwtm, o) wE Auge FUtE AWage uE 7t
AANE] F71E Ao22 AUFHK7ld 238 &PYFHH4F] @A
Uelgth 9, 2355 @9 3 Argr)d sigste SEAL
57 (10.2%) 2.2 & Foo wa iy AA Jdewi, F3FS7]
257 (51.0%) 2.2 Ik ojge £ vl &S HIYe, ot &£BFTH
Ao A AdaFol g2 HANEe] HA 7] Wi 23]
A A F§o WE M2 2uFIVE AHY &P FFHF] =4

et T

<E 14> A8 £¥FE F3E AFFATH 54 Ao (AEF7])
ki

A A&YFE
AR |2 DR E 2D E|AYEE| A -
v |[FAwigede| @ | noe) x
A& 7] n(%) n(%) n(%) n(%)
IR 30 24 19 79
182) | 27.3) | 36.4) | (388) | (30.6)
A 17 51 20 %5 113
B2 es)
z7) (515) | (464) | (303) | (510) | (438) | .\, q,
10 29 22 5 6 | ¥ "
AU 257
(303) | (264) | 333 | 102 | @56)
A 33 110 66 49 258
(100.0) | (100.0) | (100.0) | (100.0) | (100.0)

*p<,05



AHN £FF 5349 FaBA

AEI NS ol AHEate Algol 2P EA AFE 3te FAAN &

So] ol2A HeA oUW AHY 2BEEAS0 AHU Ag
g Bol=Rd Yl AnE Bayel A

ZENY ZANEE 18302 2AYRERY A FEHY
o el AAN AL By A8 FFH FFUAE ALY, B

A3 ZARAAAES] BAATFE 297404, EEUAE 86BH2E YE
W

et JEY FEI QYUY FTEH BAE SAS 2% UH
Ul 233540 & Jdo] Y S5 FAE
3t 2ol & R Yt} (Pearson r =.504, p<.01)

<% 15> <UJHIA F5T

n b EFHA Pearson 7
AN AP F 5 258 2.7274 7631
504
JE FE 258 2.9740 8648
*xxp<.01
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AU £3FT5 FIE AHUFTEHR ZolE dolr7] 3 FA

A3 A fFo @ zeolE R A IL(F=25.05 p<.001), AHF HAEL HAE

A T}
<E¥ 16> QEHY &£3F5E 38 AHUFEAE Aol
AgAA £2YFE £2YFTE L2B5FE
L ge | aaze | awze | 3w Fa
ternet EZ EE | | EE |, _ | e
g2 N\ %% wx [ %% | ag | %7 | wn | %7 | an
Internet | 245 | og1a| 270 | 7800 | 3% | ga12 | 3™ | 7010 | 2505
= a b b c
*xxp<.001
a, b, cE Duncan test A3 2, a, b, c= A2 Q& 2502 ¥HE.
Z 2R AGY AS AHUFTEA ] WA JeElHM=245) ut

‘_.

7]
®

E]

a

£BFTERGY B AT 54Tl A e THM=3.75).
o] &2 ZAd= HaAT1999), HHAH(1999)e] ATlM UAHA o] &

rl

T, AF Y BHEol gt RETH UHY &a¥Es o &F BHel
& Aoz yeua, 473820018 dFAME ABY ol &A7} 2
Y &PEE B B Aoz AY AnE uyddn &
AT},

l

—

_45__



3. ALJlE A8 AHY &P F 5349 Fa@A

USH< A= 9= XEE 39 29 2001d 14956 99744 71
= Abggo] 25200 2o @&l 1A v ¥ o]} FFEHUTUL H
=3

dwtg o2 APFEAFo] ¥ AFLE FH&TE =2 o dEFo
goAE ANEAEE Bo] o]&3te Ao YENT

AEHNEANEANE AR EE 5EF0E AE7ES AHYU & F 5
o] FBBAE Lolry] 3 FIH XFFUAE o83 EAHT 243
¥Z 2% §98A e} (Pearson y =736, p<.0l) YEHA &£BFF=
A B4 AgIE ALgol glol FAYE S AT vFHHA FHuE
P S Bolny, AEF=r}t o8 F qFe sty dva & F 3o

<E 17> AEFHEALH AHY £BFETY FBBA

n b ¥F49x | Pearson 7
QY &AYFH 258 2.7274 7631 736
T36%*
AlgIt= 258 25209 .8956

*xp<,01
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T3 AEU APFE FPE NEIEALE 2] E Golry] Y3 F
ARE AANG AdF F93 2o)E R Y A(F=84.26, p<.001), AtF HAA
< AA AT

<E 18> ABU £3FF Fd ALI= ALE A9

&3 | 29FE | AYFE | &YFE
¥ e | zage | d¥ue | qe -
Ag7E xE xE & xE
ar N\ 27 Lax | ®% |ax | ®F |ax | ®% | an
1.72 2.14 2.69 3.66
AE7= 6363 5990 5703 7920 | 84.26%**
a b C d
*x*x*xp<.001
a, b, c, d= Duncan test 232, a, b, ¢, d= A2 & 1§02
B =
TFE.

AN

, 2BAARGY B ugYAd A&TE AHE £@ dia v
YEI I (M=1.72), £BFE5H 9 4% A HEISTHM=3.66).

ol THFFAAF] S+ F AEII=E o83 ANEFTHE HolA
7HA AA FolE AJAA, AAYS AR Fhad PHE R &
W54 NE7t=e FEE AT HE A#o] soe V1S9
AgAdrase 22 Azt & 4+ JvH(Faber & O’Guinn, 1988a;

d’Astous, 1990, ¥<l<, 1993, HABE - A @A, 1996, Ao} - o] A,
1999).
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4.

EHYA £3FT50] 9FE A= viAGLY

AEil &£ B¢ vtA”Gado] A £PFFH FFE vd A

oz Arsel AHY £BFF WAL Y 8AS 474 GAEF
BARMNS & A3 F=1684, p<.00lE F3A vehwi, <& 19>¢9
Zt}.
<E 19> JHY &£ F = F3gdE vAe vAELY
2934 | 2YFE | 2%YFE | 2YFE
0 gu | wAge | guge | ge  (FUEF 9U4ER
wHA B N F3t Fgt
a9 47 (2EUA| 9T (22U yE (w2UA] W (22un
AR A4 . . . .
IRAFTHE) 258 10 128 10a |31 097 | 3% 106 | 675
/e-mail a ab b c
3.09 3.06 .33 3.69
A EALEF 7] 1.13 0.97 33 0.93 0.92 5.19%x
a a ab b
245 2.81 3.00 3.7
TF o) 1.09 0.92 0.94 0.89 | 14.60%**
a ab b C 16,8455
2.42 2.79 .02 3.84 ’
Wdg 1.23 1.03 30 1.16 1.18 | 13.33%*x
a ab b [
1.61 2.17 2.51 3.45
AP E 6 0.90 0.89 0.99 0.98 [ 31.15%%:x*
a b b C
Ael/o|HE | 191 2.39 2.73 3.63
, 0.9 1.09 1. 23.35
B34 mail | a 0.98 b 7 b c 07 -
*xp< 01 **xp<.001
a, b, c& Duncan test 2% % a, b,c & A2 & 1Fo2 #5794
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N
i)
uv)
i3
o
o
Y,
B>
o
ol
St
=2
of
ook

Fe vAe rHA" e A¥EY
£PAAPD, 2PFEFANG, 2FFHFAFIDTS AFAEF)L
g wA JdERR, 2355399 A WER 890 M wA
GeRgth a2y vl Jd 2R CANEEF 8U] JHUERTEA FF
& vWAE wAE 2U4F M EA vEsT.

Z} AudE JEgs ARE 94, 29341 GH 2aBFSFAA
e AY AFAEIFIIM=3.09, M=306), ‘AHERAY FHE

-4

/e-mail' (M=2.58, M=2.84), ‘&% 7 "'(M=2.45 M=281)¢ o2 £A Y&
Wi, Ap2FEo] /b A vEsT(M=1.61, M=2.17)

£2JFEZAAGY A AFAELEFINIM=333), ARAH SHE
/e-mail(M=3.11), ‘#i$ &' (M=302)&22 Yegu, ‘ALE]
M=251)2 7}7¢ 9A dveso

2PFEde] A¢ g2 Jydod vE RE AL RAANAN HFH
o] A uYEwi, AdHY &PFHA JFFE vAE vAHLUAE
‘WER7E (M=384)E 7V wA dYERR, 2 gl ‘FET
o’ (M=3.71), ‘AFAILEFTII’(M=369)o2  YERI, CAF2F9
(M=345)2 7} 2A YHetxo.

dLAFENMEN AnE HAHEE AEFAELEE) 7 (F=519, p<.01)
2 JEY 23F50 7 9FL viAE 2902 Yehd v, Ae

E'o] (F=31.15, p<.00DE 7} 43¢ & v AA &g& RoFE YERT
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5. Y £9FF 34 QAT 29 Ys

(D) A8 29F5 8 &£JAY

£BAE 89L& AFHog B3] H8 &FdF BF 2970 &
FS aUdEY o 5709 820& FEIAYG. AL FHAEEY
(principle components analysis)& Al&3lH ey, 29 F& 847
739 WEe AESY 5/ 8922 Ak 2 ©he varimax¥
W] 93 2 3] A(orthogonal ratation)S AR ¥l FAAHY &
o] & 8%l JEVHE AEFAH

7 9ARA A9} a8 ¥ % AL <F 20-1, 2>9 o 5
A a9e Tx7E 1382 olAoln 4 IS Fgo 8RIF3dFol

8/ E¥goz 1 g0
AU AHld F8A4L B &9 FAo Hi PHo FE AHo]

{

oft

12 2950]4kol At
29 2& 574 BE¥og 1 Yol HA fFy B FvE AL

glom #3¢ 2733, A 439 AFL H3sdE 43S vehin

tlo



32

o8g ‘FYPFFAHYF R WHIAAL KAFFFL 552 oo UH
gl 3& 6/ EFo2 a2 W&ol &£%& Folsty, EAEL Tristy
guEs Ag S04 BZEH, &6 8] 93 =E HASHU A
€ YeEz gornz ‘addsdFoezr HPIGRIL LARI}FL
AT72 o)Fel .

29l 4= 4 FFo2 I W&ol NTEYE A3 JhE RN &
B3te, &£PA AIEGFE FA 97 HES HEUa Jem=
‘AAFYF o2 FHFAL KAFFFLS 560 o] FelUH.

29 5 67 o2 1 Wgo] st wzEH, AF AHA A
A 7149 AZL Fuste, A8H FARAYEL YT Yo
D2 ‘NtAFANZEFoZ P3P 98I 212 ol Aot

add TR HAAAF WELL, EIFANIF AFATL
6.8820) 1 EAFe] A Wo] 22070%2 £ AFA 549 £FAFF
M =A dEwRd. F3FFAAEFLS LF/AVF 3397, AA ¥wIFT 4
gH&o] 9721% Aot 2PHSAHFL LH 7L 2427, AA HFF
dgu)&o] 6.853% Ath. ATEFAHTFL ALFA7F 1855, AA AFF
Auj&o] 4553% Atk HEAFAANFE AHA7F 1382, AA MFS
Argu]&o] 3.036% = 7H¢ wA et

olg} Zo] B AFNMNE EFFIYFol £BFF 57 &Y F 7L
A EA JeEnt. AYJAFEFHANE aGFFo AHFIY F¥FS

[+

I
e
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nxE AHAEAL EAFYHFE AFHNAE, ol AHA Y
B3 At FFFHEES dodm, oy FFTHAFO
AN HAAN F5F Fof £ Fuy Fo] Fo2 HAE 5 3. =E
& BEAFAH T & AIRL JHFo] u&FE AF I s9gHe
2 kgt 7R 4 ugsad. &P sQdez &9 549
A48 AFHEE dolr7] 939 Cronbach® e g€ ZAIAT. 8%
W AHEE 89 19 BAFHFE 8393, 29 29 FARTFHGE
8676, £.9) 39) ABASNFE 8189, 2.9 49 APFPFYFE 7654,
829 59 JtAFAIAN TS 69892 EF L F£AE YgWY.
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<E 20-1> A&FA3Fe] Ui 8AEH

. ol 82l | Eigen @ﬂL‘a% GRS
28 8¢ o vae| 2 4%
Agr&
89 1 (BAF)
B BEPL ZE ROl Fa3T. 205
CEo)E st e EQE A & e B Ba
7t Ando 661
SATAE BAE BF A £ e A5 49
WE g 659
CEAL O Bl A4 gl AAEHe) gow o 3
2EA. 745 |6.882 | 22.070 | .8393
c29 ARERY AAHA WelH HAT AA @)
cORT FE AL ALSEE 1 AR A48F 19| 708
7} o} malt}
.GE Algel 2T e B0 Fo} molW UE © | 656
2 A ny.
e ARERY Uzt AR el Heow wwray | 542
A =AA o] BERUE Bo| AU
458
29 2 ({AFT)
- felol tia FR7 e Wolth, 702
CAZE Ad9) AEL e AREYG UA FHEg
CEQRS Fulg g 29 §BATo) oW A4 | 885
& 24, 3.397 | 9.721 | .8676
CATE Aold 8L o|Fo] Uste Argolan 4 | 645
z+go.
C37be] AFol HA F9& wI@hn Ao 7 | 749
uﬂﬂ-q’. .552
89 3 (&BA3)
cOlAARA EAL AY dUE AL &34 534
CEWE A ATl ROE £WE TARE AL Fol
81 7tRo] A AFL FAY Qo] FH@. | 604
‘e 294 Bon AdE HF we A B 70 00| gess | gl
. , . . .
CFBME % upgs 2 Fo] glew &AWL Fr) 630
cThEAbge] BEHE AHY # o gagus Re )
2AE& A PIE ST 542
293 JHA e e BET. a7
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<E 20-2> A2YAT it 8A7H

REEEE
229 aal 8.2 |Eigen = A=
133 | Value Al
A n) &
[9) Al7bA e 587
CAHYNARE BHE olfE ABEGE MG 768
- &BAZE AUz EAT 1.855 | 4553 | .7654
&Y AThe RN WRE B} 560
&%l AAA A Fee e Fasn 642
89 5 (AAFA 763
Cze 4EBE HAE ANEY A
Y AEE oY FASH Fe wuey vy
S BE ALY W AFE FoeT :
SR AFE TYHE )R] Foparh a0z | 1382 | 3036 | 6989
CUE W AR E dasaAT e
AN EACIER o §u 4 £YEe AL Tojy| L1
o 365

wel A

2239 8ol Ul 4 gue Aol& £Asy A8 AdAFE

E4qg A 2 A3 F=31.12, p<.001Z Fo&tA Yetsth

Zt Aed 23AY Aol AYRY AFAANGH 2B FSTAR

._54__

VA F A 4% (M=347, M=3.39)%
M=324)°] A YEebREd, ol @y stgRIdA AEFNAE
HEPd AAANGFHoln &P A ez AHAG o Hdeo 7
Aol NEE w9 FFoZ AARGAYAA AFse 7}
Auln FEY JFFHE Aol EE B3 AEFHES ¥ud F 18

A1 ZH A oF A 9 (M=3.09,



Fuhste e FoAHE A & & Atk
£9FEAYAVY A% AAFAHTM-329)% BAFINY

M=333)0] ¥A JEom, £¥FEYVY P+ APAEYY
(M=38D)3 2AFJHFM=3900 ¥ tehtd, ole £3
e Age) A¢ AHE WEAE AF 2ol AHY 2B AY
F ¥ 2d& PiaE A YsdgE ARE dsuga ¢
o

x

3

<E 21> dEHY 2MFE ¥ YA 3o

& B F K
e
&334 £YFE 2YFE L2YFE
A A A 483 Ao AR | YA
JF | EEUA YT EFUN}|H | BFUX (HE | EEEA Fa Fa
£33%
2.11 2.61 3.08 3.81
AYME 569 6 481 510 436 [100.07*xx*
a b C d
347 3.39 3.28 3.61
7V A F A a11 591 445 704 2.99+
a b c d
3.09 .24 3.02 3.22
Al ZHE oF 646 Sb 697 663 d 863 1.49 31.12%%x
a C
. 2.35 2.55 3.06 3.66
ey FTF 676 .668 621 716 | 40.49% %%
a b [¢ d
2.84 3.16 3.33 3.94
BdFe .669 b 582 515 d 588 | 29.24%%x
a C

*p<.05, ***p<.001

a, b, ¢, d= Duncan test 2% &, a, b, ¢, d& AE & 1FL=2
=

74
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2) A8 &2FFE FEE &Y T

£ PFE 2uL gD AFS FHjRT oty S T
Ax glo] 7IxA"E YFHAE LTS,

7+ Aod 2MYPFEFT WA U AHY AYEFE AHEE
AdollA BF 2~3/4¢ tdAvke FEAV M B}L, £FFH
Ao A% NGB EFIL 6~THHE $Hol 8%W(163%)2E UE
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(Research about) Housewives Internet Shopping Addiction

Mee-Ae, Jeon
Dept. of FT Management
The Graduate School of Fashion & Textile Business

Duksung Women’s University

Recently general lifestyle is converting to digital since people
spend much time on the cyber world. Also number of business and
amount of transaction using the Internet is increasing. Followed by
this phenomenon, Shopping addiction was brought up as a problem.

Especially, house wives shop not only for themselves but
also for their family members. Thus housewives are more likely to
become shopping addicts since they shop more often than any other
groups. Also children whose parent is shopping addict have higher
chance to become addicts, so this research classified types of
housewives Internet shopping addiction by its disposition. This
research also looked into marketing factor that affects housewives
Internet shopping addiction disposition by grasping the meaning of
disposition according to specific characteristics of population statistics
and Internet use. In addition, this study investigated whether there

is a difference between shopping disposition and actual shopping
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according to the Internet shopping addict types.

For the research, from April 6th 2002 to 17th of the same
month, surveys were given to 300 standard house wives whose age
were between 20 and 50. Among collected surveys 258 were actually
used for analyses.

The research methods were survey method and theoretical
examination through precedent studies and documents. Data analyses
used SPSS VER 10.0 statistics program and executed frequency
analysis, X% test, F-test, correlation analysis, factor analysis,
reliability analysis, and multiple analysis of variance. Followings are
the results of this research.

First, after classifying different types of Internet shopping
addict disposition, addicts were divided into four groups, which were
healthy shopping group, potential shopping addict group, shopping
addict-warning group, and shopping addict group. (which were
healthy shoppers, people with slight potential to be shopping addicts,
people who soon will be shopping addicts, and shopping addicts.)

Second, according to the specific characteristics shown on
the population statistics, there were no big differences on age,
employment state, level of education, and income among different
types of Internet shopping addiction. Only number of children and
lifecycle were noticeable differences. This result indicates that
because of their natural standards, housewives appear to become

addicts when they raise their first- born kids. On the other hand,
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housewives with multiple kids appear to be healthy shoppers when
they raise their kids since expenses on education increase.

Third, after surveying correlations between Internet addiction
and Internet shopping addiction, it was clear that the group with
higher chance to become Internet shopping addict showed higher
chance to become Internet addict.

Fourth, after analizing corelation between use of credit card
and the Internet shopping addiction, they significantly affect each
other. The Internet shopping addicts show irrational spending habit
which lacks control and credit card is the reason for this problem.

Fifth, marketing factors that affect Internet shopping
addiction were very similar. And among those factors publishing
opinion about the product had the biggest effect and presents had
the least effects on Internet shopping addiction.

Sixth, as a result of surveying shopping characteristics
depend on Internet shopping addict dispositions, materialism was the
most popular characteristic, and result showed that different types
valued different characteristics. Healthy shopping group and
potential shopping addict group showed tendency of timesaving and
price consideration the most. (Healthy consumers and people with
slight potential to become shopping addicts valued the timesaving
and price consideration the most.) For the shopping addict-warning
group, price importance and materialism were highly indicated, and

shopping preference and materialism were highly shown for the
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shopping addict group. This proves that among related variables of
shopping addiction, shopping preference and materialism affect
shopping addiction.

Lastly, after looking into shopping action by different types
of Internet shopping addiction, there were visible differences on
number of joined shopping mall, frequency of visit, number of
purchase, percentage of purchase, and payment method. But purchase
amount, use pattern, number of credit card were similar. This
indicates that in case of shopping addict, not purchase amount but
number of purchase clearly indicates severe characteristics of the
symptom. The result can be interpreted that because of their specific
characteristics housewives purchase not only for themselves but also
for their family members. Also the result can be explained by
increased number of credit card supply since it is easy to apply for
one.

According to the answers of the purchased items, which
allowed several answers, healthy consumers and potential shopping
addicts put juvenile/infant/toy as their answers. On the other hand,
shopping addict warning group and shopping addicts put

clothing/fashion/miscellaneous.

Key Word : Housewife, Internet, Internet Shopping, Internet

Shopping addiction, Marketing
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